
!ree art advisers talk about how 
the pandemic has a"ected their 
approach and what it’s like to deal in 
a digital world. By Jesse Bratter
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C orporate attorney-turned-art adviser 
Maria Brito (mariabrito.com)—CEO 
WN �PMZ�MXWVaUW][�ÅZU¸PI[�[XMV\� \PM�

past 13 years placing hundreds upon hundreds of  
contemporary works by the likes of  Nina Chanel 
Abney, Anish Kapoor and Kehinde Wiley into her 
clients’ collections. In that time, the New York City-
JI[ML�IZ\�IÅKQWVILW�PI[�[MMV�IXXM\Q\M[�OZW_�P]V-
OZQMZ� NWZ� MUMZOQVO� IZ\Q[\[�� ÅO]ZI\Q^M� XIQV\MZ[� IVL�
black artists. Waitlists for works by creatives who 
graduated a mere two months ago. Astronomical 
prices at auction for artists with virtually no career. 
)TT� L]M� \W� \PM� QVÆ]MVKM� WN � 1V[\IOZIU��_PQKP� PI[�
allowed artists, dealers and collectors to engage and 

view each other’s work in unprecedented ways.
Lisa Austin—principal of  Lisa Austin & 

Associates (laanda.net) in Miami Beach and New 
Jersey—has been in the art game for 42 years. From 
Gerhard Richter to Julie Mehretu to Pablo Picasso, 
she focuses on contemporary art in all its forms, 
whether blue chip or just out of  art school. Since 
PMZ�[\IZ\�I[�IV�ILUQVQ[\ZI\Q^M�I[[Q[\IV\�NWZ�\PM�ÅVM�
arts department at a bank (a “temporary” dip into 
the artworld, she thought), she’s seen the industry 
morph as well—mainly in terms of  money. Giant 
sums, she says, pouring in, informing the way pieces 
are priced and creating overnight superstars. 

Then there’s Alex Glauber, founder and principal 

of  AWG Art Advisory (awgartadvisory.com) and 
adjunct faculty member at the Sotheby’s Institute 
of  Art in New York, where he teaches about the art 
market and collection building and management. 
Even more so than helping his clients buy art, he 
helps them learn what to say no to. It’s a tough task 
since the changing landscape he’s noticed most 
over his career includes not only the larger scale 
and wider breadth of  options available, but also 
the light speeds at which information can be shared 
and the velocity at which an emerging artist can go 
from having no representation to having a sold-out 
show to having works at auction.

And then in 2020, another transformation: 

Jaume Plensa, Awilda and Irma, 2014, private residence, Miami Beach. Opposite page: Maria Brito at home.
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Lisa Austin, standing in front of Ramin Barthin, Recontextualised Architectural Spaces VII, 2018

“I AM IMMEDIATELY REMINDED THAT YOU CAN’T 

TRULY KNOW HOW TO EVALUATE ART UNLESS YOU 

CAN SEE IT IN PERSON.” –LISA AUSTIN

The entire world came to a complete standstill, 
and with it, every art fair, exhibition and gallery 
showing. So what were art advisers like Brito, 
Austin and Glauber to do? Each of  them weighs 
QV� JMTW_�WV�PW_� \PM�XIVLMUQK�PI[� IٺMK\ML� \PMQZ�
approach, how they’re navigating the new normal, 
and how to reconcile the realities of  experienc-
ing three-dimensional art on a computer or even 
smartphone screen.

JESSE BRATTER: How are you currently collabo-
rating with your clients on new acquisitions?  
MARIA BRITO:�;M^MV\a�Å^M�XMZKMV\�WN �ITT�Ua�
sales happen online, with images and PDFs shared 
on WhatsApp, text and even DM on Instagram. 
)VL�VW\�R][\�[UITT�X]ZKPI[M[��J]\�[M^MV�ÅO]ZM�
acquisitions as well. I’m lucky that the majority 
of  my clients live in New York and some of  them 
are still very excited to explore galleries in person 
and art fairs too. Many of  them came with me in 
person to Frieze in May and The Armory Show 
in September. My clients outside of  New York 
OM\�\WV[�WN �ZMO]TIZ�WٺMZQVO[�IVL�]XLI\M[�Ja�MUIQT�
and text.
LISA AUSTIN: Early in the pandemic, everything 
went quiet as we all began processing what was 
going on—it was a giant shock to the system, and I 
truly thought it would last about 90 days and then 
we would all get back to normal. Now in year two, 
we’ve changed our habits—I am still doing more 
virtually than in person. But there is real pent-up 
demand to see art in person and I am sensing that 
collectors are anxious to return to the IRL world 
of  collecting.
ALEX GLAUBER: While business and the way 
in which I engage clients is by no means back to 
‘normal,’ it is certainly easier than it was a year 
ago. For my clients based in New York, I’m able to 
see them with greater regularity and get out to see 
gallery shows and review potential acquisitions in 
person. However, there are still a number of  clients 
who have either decamped from New York to sec-
ond homes or are overseas whom I haven’t seen in 
person since before the pandemic. 

While there is never a substitute for seeing and 
experiencing a work of  art in person, we have all 
become more digitally nimble and creative in how 
_M� KWUU]VQKI\M� \PM� [QOVQÅKIVKM� WN � I� XIZ\QK]TIZ�
artist or artwork. Aside from requesting additional 
images and videos of  an object from a gallery or 
dealer, I’ve taken to using Zoom and sharing my 
screen so that I’m able to talk clients through pre-
^QM_[�WZ�QUIOM[�WN �[XMKQÅK�WJRMK\[��
JB: Walk us through the ways the pandemic has 
changed sourcing.
MB: It has gotten better! At the beginning of  the 
XIVLMUQK��1�_I[�WٺMZML�[M^MZIT�QUXWZ\IV\�_WZS[�

by collectors who were rethinking their strategy 
and wanted to sell things. Also, since everything 
went to digital and was already selling that way, 
not that much changed. What it changed, obvi-
ously, was the amazing experience of  seeing art in 
person, which is unparalleled. 
LA: In the past, for me the virtual world was for 
research. Now it reaches all the way into closing 
the sale. But I am uncomfortable unless I have 
seen the work in person or I know the artist’s work 
well enough to endorse it.
AG: I think across the board and beyond the 

artworld, COVID has forced us to shift quite dra-
matically from a global perspective to a local one. 
We’re not able to be peripatetic like we used to be, 
running from one international art fair or gallery 
opening to the next. I think the novelty of  OVRs 
_WZM�Wٺ�XZM\\a�MIZTa�WV�L]M�\W�\PM�^WT]UM�WN �\PMU�
and uneven functionality. So, the answer for many 
collectors and advisers was to focus on their local 
community of  galleries and artists. 
JB: How are you navigating working with artists 
or galleries?
MB: Most people I’m dealing with have been PH
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fully vaccinated and make a point of  letting me 
know. Everyone is cautious and respectful, but 
at the same time, life goes on and New York gal-
leries and artists have been ready to welcome 
people since the spring. It’s also a very strict state 
and the rules are complied with all the time: 
UI[S[�IVL�VW_�KMZ\QÅKI\M[�WN �^IKKQVI\QWV[�IZM�
required everywhere.
LA: I have always worked with a deep breadth of  
galleries, and I rely on them to keep me updated 
and work with me to come up with the right solu-
tions for a client. Those relationships are more 

important than ever right now.
I just started going back to galleries in person, 

IVL�\W�IZ\�NIQZ[��1\¼[�TQSM�\PM�ÅZ[\�LIa�WN �[KPWWT¸_M�
are all so happy to see one another. I am immedi-
ately reminded that you can’t truly know how to 
evaluate art unless you can see it in person. It also 
helps immensely to have a conversation about the 
work with a knowledgeable dealer.
AG: I’ve been attending shows and viewings in per-
son as much as I can and even made it to Europe 
\_QKM�W^MZ�\PM�[]UUMZ�NWZ�[XMKQÅK�KTQMV\�XZWRMK\[��
which, while successful, were by no means easy or 

seamless due to quarantines and other restrictions.
JB: There’s been an evolution of  viewing artwork 
^QZ\]ITTa��+IV�aW]�ILLZM[[�PW_�\PQ[�IٺMK\[�\PM�
experience for the audience?
MB: There are some interesting ways to engage 
online and it attracts more people because it’s so 
much easier to sit in front of  a computer than to 
go from place to place. But it’s also unsatisfactory 
since we can’t see details. Some photographs aren’t 
that great, and scale isn’t conveyed properly.
LA: It’s good and bad. It allows you to see a ton of  
work from your device without pounding the 

Martine Gutierrez, four photographs from the ‘Indigenous Woman’ series, 2018. Over sofa: Diana al-Hadid, Untitled drawing, 2014, private residence, New York City.
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pavement all over the world. But it’s bad because 
M^MZa\PQVO�TWWS[�\PM�[IUM"�JZQOP\Ta�TQ\��ÆI\\MVML�
and the same scale. It also makes art viewing 
kind of  boring—after a while, you’re just blasting 
through image after image and nothing sticks.
AG: 1�\PQVS�^QM_QVO�IZ\�^QZ\]ITTa�IٺMK\[�\PM�M`XMZQ-
MVKM�I�OWWL�LMIT�IVL�PI[�QVÆ]MVKML�\PM�SQVL�WN �
art we’ve seen and the types of  art that are com-
mercially successful in this environment. We are 
inundated with so many images that our attention 
spans and patience for nuance, either visual or 
conceptual, have become increasingly limited. 

While this was exacerbated by the pandemic, 
1�\PQVS�Q\�ÅVL[�Q\[�ZWW\[� QV�PW_�1V[\IOZIU�JMKIUM�
an important means of  discovering and reifying 
emerging artists over the last decade. Sculpture 
and installation are the most obvious casualties 
of  this viewing format. However, if  you dig a bit 
deeper, it would make sense that graphic, color-
ful and punchy images would leave a more last-
ing impact when viewed digitally than Minimalist 
masterpieces, for instance. Additionally, as images 
circulate freely across a global arts audience, artists 
who work with an easily recognizable and consis-
tent visual language are naturally going to garner a 
more immediate audience. 

I think this is unfortunate if  for no other reason 
that if  an artist can be successfully summed up with 
just a few images of  their work, I’m not sure how 
much depth there is to the practice. Some of  my 
favorite artists and artworks are slow in that they 
only reveal their magic and mystery over time. 
Great artists evolve and reinvent themselves, which 
often feels at odds with how the art market and 
online audiences currently anoint artists.
JB: With the onslaught of  digital engagement, 

“SOME OF MY FAVORITE ARTISTS AND ARTWORKS 

ARE SLOW IN THAT THEY ONLY REVEAL THEIR MAGIC 

AND MYSTERY OVER TIME. GREAT ARTISTS EVOLVE 

AND REINVENT THEMSELVES, WHICH OFTEN FEELS 

AT ODDS WITH HOW THE ART MARKET AND ONLINE 

AUDIENCES CURRENTLY ANOINT ARTISTS.”  

–ALEX GLAUBER

From left: Sarah Lucas, Vox Pop Doris, 2018, private residence, Sagaponack, New York; Alex Glauber, 
founder and principal, AWG Art Advisory.
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              ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS 
              BROCHURE AND TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.

This is not intended to be an offer to sell, or solicitation to buy, condominium units to residents of any jurisdiction where prohibited by law, and your eligibility for purchase will depend upon your state of residency. The 
offering is made only by the prospectus for the condominium and no statement should be relied upon if not made in the prospectus. The sketches, renderings, graphic materials, plans, specifications, terms, conditions 
and statements contained in this brochure are proposed only, and the Developer reserves the right to modify, revise or withdraw any or all of same in its sole discretion and without prior notice. Developer intends to 
develop the project in phases and no representation is made as to whether all phases of the development will be completed, and if so, in what order the phases will be developed. Accordingly, the final size of the 
project, including amenities, is subject to change without notice. Certain buildings and/or amenities depicted herein may never be developed. All prices are subject to change at any time and without notice, and do 
not include optional features or premiums for upgraded units.
The project graphics, renderings and text provided herein are copyrighted works owned by the Developer. All rights reserved. Unauthorized reproduction, display or other dissemination of such materials is strictly 
prohibited and constitutes copyright infringement. This Condominium is being developed by the Developer, North Park Tower LLC, South Park Tower LLC, a Florida Corporation (the “Developer”), which has an affiliation 
with The Melo Group (“Melo”). Any and all statements, disclosures and/or representations shall be deemed made by Developer and not by Melo, Arquitectonica or ARQGEO (collectively, the “Associated Parties”) and 
you agree to look solely to Developer (and not to the Associated Parties) with respect to any and all matters.


